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In just 10 years,
board-certified
plastic surgeon
and diplomate

of the American
Board of Plastic
Surgery Sanjay
Grover, MD, FACS,
has established

an international
reputation for high-
quality care. The
patient-centered
philosophies of
this self-described
perfectionist have
attracted patients
from across the
country and around
the globe to his two
boutique practices
located in Beverly
Hills and Newport
Beach, California.

By Pamela Oldham
Photography by
Richard Radstone
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Striﬁing for Perfection

A Newport Beach native, Dr. Sanjay Gro-
ver grew up in a family of physicians. His
father is a general surgeon and his older
sister is a pediatric anesthesiologist, “1
grew up around the hospital and other
doctors,” he savs, "I think that was the
foundation that led me to medicine.”

D Growver became a healtheare

provider because he considered it to be
anoble field, “where you're really taking
care of people,” he says, noting that cos-
metic surgery and asstheties are a good fit
for his personality because he's meticulous
and has an “aesthetic eve.” 1 pay attention

dermatologists [in Orange County, Califor-
nial, and I think that's fantastic because it
means patients have the opportunity to be
very selective, Patients can determine, “Is
this a person | get along with or like? Do |
feel that he or she is listening to my needs?
Do [ like the staff? My patients spend a lot
of time not just with me but also with my
staff. so we're alwavs talking about ways to
provide excellent customer service,”

Charting His Path
As a student at the LUniversity of California,
San Diego School of Medicine, Dr, Grover
knew he wanted to go into surgery. “My
top two options were cardiae surgery
and plastic surgery. | knew both special-
ties took essentially the same initial route
through general surgery. 1 was very excited
about some of the procedures in cardiac
surgery and the intensity of it, but onee [
rotated into plastic surgery, | decided to fo-
cus my training in that specialty,” he says,
“The nice thing about plastic surgery is
that you're not dealing with death, You're
dealing with a number of issues, from re-
constructive surderies to the aesthetic and
cosmetic procedures, You're able to treat a
whaole range of patient populations, includ-
ing both males and females, and you're
wiorking on virtually every part of the body:
So, 1 thought, this is the field for me,”
After completing medical school, Dr
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in general surgery and plastic surgery, He
served as chief resident in the Stanford
department of plastic and reconstructive
surgery prior to completing an additional
elective fellowship in aesthetic and ocu-
loplastic surgery at the renowned Paces
Plastic Surgery Center in Atlanta

After completing his training, Dr.
Grover opened The Center for Aesthetic
Plastic Surgery in Beverly Hills, California,
in 1999, His goal was to develop an aes-
thetics practice that offered both surgical
and nonsurgical treatments, "1 wanted to
offer my patients a full menu of services,
kind of like one-stop shopping,” he says, ©1
do a lot of injectables, including Botox and
Juvéderm, | also feel that noninvasive laser
treatments are very important to a well-
rounded aesthetics practice,”

When he became a father (Dr. Grover
ancl his wife are proud parents of three
yvoung children—a three-vear-old daughter
and twin two-year-old sons), the family
relocated to Newport Beach, Californis,
where D, Grover opened a second office,

At both facilities, he offers a full array
of services, including facelifts, evelid lifts,
rhinoplasties, injectables, Fotofacials,
skin tightening, chemical peels, laser hair
removal and cellulite reduction treatments,
But he 15 best known for his facial rejuve-
nation and body contouring skills.
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a full range of services is a good busi-
ness-building practice as well as good
medicine, “In today’s market, you need to
ke able to offer a wide range of services in
order to provide for your patients and all
their needs,” he says.

When he began his practice, D, Gro-
ver grew his patient base by connecting
with potential referral sources, including
local doctors in different specialties and
estheticians. He also created a Web pres-
ence to establish awareness and visibility
online, His site (doctorgrovercom) offers
a virtual tour of both facilities, descrip-
tions of the procedures he performs as
well as patient before-and-after pictures.
While both efforts helped jumpstart his
practice, ultimately, he says, providing
excellent care and results to existing pa-
tients have been the most effective means
of marketing his business,

In keeping with his focus on topnoteh
patient care and service, Dr. Grover is the
only surgeon at his two practices, which
feature an intimate and bouticue-like
atmosphere, 1 don't feel the need to bring
in another plastic surgeon and have a big
group practice,” he savs, He personally
designed both offices with clean lines and
angles, and serene, spa-like tones. The feel
is highend, vet comfortable and peaceful.

“I like a contemporary look. There
i5 not a lot of fuff and Howers. It really
reflects my personality and gives the
expectation of excellent customer ser-
vice,” he says.

Although driven to succesd and a per-
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ease, and this is

the beautiful archi-
tecture and design
of his offices, but in his voice as well,
which is calm, soothing and confident.

l-]'t"'.'t"]:_:]_”)i'l"lg a Worldwide
Presence
Thanks to his online presence, aptitude
for building referrals and ongoing media
coverage—which includes both print and
television appearances—patients come
from all parts of the world o undergo pro-
cedures and treatments with D Grover,
“We have patients coming in from Eng-
fand, [taly, Russia, Japan, India and South
America,” he says, “We have patients who
have family and frends from all over the
world, and when these international visi-
tors come here for vacation, they come to
us. Most of these patients hear about us
from friends and family or they learn about
us through the media. Some of it, though,
is definitely from the Internet.”
International patients maost commonly
come in for one-time procedures while
those living in the immediate areas of
Orange County and Los Angeles make up
the majority of his laser treatment patient
group. “International patients usually visit
us for a facelift, breast augmentation or a
tummy tuck, they may also take advan-
tage of other services such as Botox or
dermal fillers,” D, Grover says. To support

patients from abroad who desire multi-ses-

sion treatments, D Grover and his staff of
four, including an aesthetics nurse, gude
patients to physicians in their hometowns
who offer similar procedures.

All services he offers are aesthetics-

reflected not only in

he saw a slight reduction in activity in
January and February of 2008, Dr. Grover
notes that his practice has suffered no

ill effects from the financial crisis or the
subsequent economic recession,

He credits frequent communications
with his patients as critical to the success
of his practice, especially given the grow-
ing popularity of aesthetic procedures
and the ensuing growth in the number of
physicians who practice within the spe-
cialty. According to Dr. Grover, more than
T0 board-certified plastic surgeons are
on stalf at the local hospital in Newpaort
Beach, and a number of other special-
ties, including facial plastic surgeons,
dermatologists, oculoplastic surgeons and
general practitioners, are contributing to
the burgeoning aesthetics industry in his
region. And that's not counting specialty
spas. “You have to be able to communi-
cate with vour patients, because if you
don’t, your competitors will,” he says.

Staying Ahead of the Curve
e Grover keeps up-to-date on trends and
the latest research through his involvement
in professional associations. He's board cer-
tified through and a member of the Ameri-
can Board of Plastic Surgery, and a member
of the American Society of Plastic Surgeons,
the Amercan Society for Aesthetic Plastic
Surgery, the California Society of Plastic
Surgeons, and the American Society for
Laser Medicine and Surgery Dr. Grover is
the immediate past president of the Orange
County Society of Plastic Surgeons, and an
American College of Surgeons Fellow: He is
particularly active in the American Society
for Aesthetic Plastic Surgerny.

“I think we're seeing now much more

Hui|c|m_u a Business
A savvy marketer as well as a topnotch
physician, Dr. Grover believes providing

to every detail, and 1 like everything [ dote  Grover was selected for Stanford Univer-
be as perfect as possible,” he says, “There sity's highly competitive and prestigious
are a number of excellent surgeons and combined postgraduate training program

camaraderie between specialties and a
willingness to share ideas,” he says. Joint

fectionist by nature, Dr. Grover knows
the importance of putting his clients at

based, including surgeries and nonin-
vasive cosmetic procedures, Although
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Striving for Pe

meetings are well attended, and [ think
that's important. Plastic surgeons working
with the facial plastic surgeons, dermatolo-
gists and oculoplastic surgeons, it has helped
everyone, [t's pushed us all to get better,”
Keeping up-to-date has always been
important, but it’s especially critical today
as patients have become increasingly
knowledgeable and sophisticated about
aesthetic procedures, says Dr Grover,
“Everywhere you look, there's educa-
tion about aesthetics, whether it's trade
magazines, beauty magazines, television
or the Internet,” he says. “Patients are

very well versed on the latest and greatest

treatments these days, They expect and
demand more from their doctors.”
Looking toward the future, Dr.
Grover is excited about continuing his
leadership position within the aesthet-
ics community and expanding his range

of body contouring
treatments.

He also has seen
a trend in younger
patients seeking
treatments to prevent
the signs of aging.
“People are much
more aware of the
facts of sun damage.
Yet there's a whole set
of people who are still on tanning beds
every week. That [demographic] is where
we're seeing an increase in noninvasive
or minimally invasive procedures in our
practice,” he says, As the age range of
his patient base widens and the needs of
patients expand, Dr. Grover has already
set into place the groundwork needed to
ensure future growth and success,

“We're able to offer patients full
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I, Grover is supported by a staff of four, including an aesthetics nurse,

service treatments at a variety of ages;
we're not just about pulling the skin and
making it tighter, it's about rejuvena-
tion,” he says. “I think we're just begin-
ning to touch the surface as far as whal
we're able to do.” 23

FPameta Oldhan s o Teren

';".'\n .'." T IRNITH,

IR JIELS (e l.'I '.." Il e

W |-|||'|_.'I;:| Post. MSN amed DM News

Surgery

Photo courlesy of Tha Canter for Aasthetic Plast



